Annex 13H

Equal Opportunities Commission’s publicity

and public education programmes

The Commission’s publicity and public education programmes from the end of 1998 to the end of 2002 included the following:
(a) Public education targeted at youths:

-
sponsored drama performances and puppet shows in schools;

· a special Education Television programme on equal opportunities was produced for junior forms students.  The programme ran on Education Television since 1999 on a continuous basis;

· summer camps for students to promote the concept of equal opportunities in 1999 and 2000;

· a summer youth project featuring equal opportunities theme song singing competition, a radio drama series and a carnival in 2003;

· a youth mentorship programme entitled “Career Challenge” to remove gender and disability stereotypes in respect of occupation;

· other fun competitions such as slogan competition, inter-university speech contest, youth drama and debate competitions.

(b) Programme targeted at the general community:

· following the success of the pilot funding programme in 1996/97, the Commission has offered a Community Participation Funding Programme since 1997 to support and encourages community organisations to develop projects that promote equal opportunities.  A total of 314 community projects had been funded from 1996 to end 2002. 

· 18 community roadshows featuring forums, exhibitions and game booths were held since 1999 in popular shopping centres or playgrounds;

· annual month-long Equal Opportunities Expo featuring different community events to promote anti-discrimination message.

(c)
Publications of Codes of Practice on Employment under the anti-discrimination legislation, newsletters, leaflets, study reports and training modules.  

(d)
Media and advertising campaigns:

· advertising campaigns on prevention of pregnancy discrimination, family status discrimination, sexual harassment in the workplace, and the “put prejudice away” campaign, which featured large, eye-catching posters on rail transit platform on Hong Kong’s mass transit railway system;

· televised campaigns: four Announcements in the Public Interests (APIs), a nine-episode docu-drama in 2000, and a 20-episode drama series on Cable TV’s Children Channel in July 2001;

· radio campaigns: an eight-segment programme in 2000 entitled “Teens Park”, and a 10-episode docu-drama in 2002 entitled “The Equal Opportunities Files”; 

· three seminars on equal opportunities issues and media attitudes in reporting equal opportunities issues were held for the media from 1999 to 2001; and

· exhibition booths at different expos, such as the annual Education and Career Expo and other conference events.

(e) 1120 talks on anti-discrimination legislation were delivered to schools, businesses, community groups and interested organisation from end 1998 to end 2002.  Training workshops on gender and disability issues have been held for 1700 kindergarten teachers since 1999.  

(f) Local and International seminars and conferences were held to promote understanding of equal opportunities issues, for example, the Conference on “Equal Pay for Work of Equal Value: International Best Practices” and the “Regional Workshop on the Role of Human Rights Institutions and Other Mechanisms in Promoting and Protecting Economic, Social and Cultural Rights” in 2001.  

(g) EOC’s homepage has been developed to become a bi-lingual (Chinese and English) on-line resource centre on equal opportunities in 2002.  The website provides the latest information on equal opportunities and anti-discrimination legislation and is fully accessible to persons with disabilities.  

